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Go ahead. Introduce yourself.

www.govcollect.org




Why GRCA?

We value the same people.

Governments are responsible for $1 trillion dollars in revenue so we find it
remarkable that no organization has materialized to provide government
collection personnel the resources they so desperately need. Until now.
The Government Revenue Collection Association was established to educate
and support the folks responsible for collecting that huge mountain of

revenue.

The goal of the Government Revenue Collection Association is to provide top -

notch services, training, education and networking opportunities to as many

government collection professionals as we can touch. GRCA also welcomes

collection agents, consultants, and other private business people that have a

direct responsibility for collecting government debt. Regardless of what type

of debt they collect or what | evel of governm
reaching out to them. Theyodore a pretty big audience.

Our mission is to help government collectors excel.

They need the latest tools, technology, and

products at prices governments can afford. That o
where you come in. Private businesses bring
efficiency, innovation and technology to the govern-

ment sector. In an environment where employees

are being asked to do more with less, your products

and services are a necessary component to their

success.

You build products and provide services you believe in that can help people
improve their effectiveness. We know people who can use your
products. That seems pretty simple.

GRCA can help you introduce your products and services to our government

me mber s . Pl ease | et us know how youdd Ii ke
the Association.

Working Together to Improve Government Collections




GRCA hosts an Annual Conference where Exhibitors and Sponsors can discuss their
products and servicesone -on-one with attendees. Il tdés an ex
Wi th your current users and introduce yourself
first - hand what they need to help them meet their goals.

As an Exhibitor , a brief (50 words or less) description of your company and your

l ogo wil | be included in the conference mater.i
to be an Exhibitor at our conference, but you do need to be an Exhibitor to

advertise in the conference materials.

Sponsors receive an additional full page, full color advertisement with their
Package, along with signage appropriate to their level of sponsorship. Sponsors

must be Corporate Partners in good standing.

If you wish, additional color advertising is available in the printed conference
materials.

Pricing:

We encourage you to download the
Vendor Guide for more information

about getting involved at the Annual Full page: $600
Half Page: $400

Conference.



http://www.govcollect.org/events/annual-conference/exhibitors

Publications

The Association produces a regular newsletter which is distributed electronically

at | east three times per year. Wedl |l be compi
offering advice on a variety of topics, providing tips and suggestions for improv-

ing effectiveness, and more. Our Associate Members and Corporate Partners

may also submit articles for inclusion in the newsletter. Best of all, as the

Association grows, youoll reach an ever expand
potential clients.

Advertisements in the newsletter are set aside for our Corporate Partners. You
rn more about becoming a corporate partner by downloading our
ate Partner and Associate Member brochure

are a few things you should know:

ertising is provided for an annual fee which means your ad will be placed
t least three newsletters.

CA reserves the right to determine the placement of your ad as well as
newsletter schedule.

advertisements must be submitted in one of the following file formats:
/TIF/IJPEG/PDF, 300dpi.

Pricing:
Full page: $1,500

Half Page: $1,100
Quarter page: $750



